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ABSTRACT
..,,Consumer education can be defined as "a study of

intelligent and effective methods of buying and using goods and
services, competent money management, and the relationship of the
consumer to the economy, the wor:kplace, and the home." An important
role of government is providing the individual with information so
that the-individual can exercise the option of choice provided by our
system of government. On the Federal level, consumer education cuts
across all departmental and agency lines.-As a result of the
Education Act of 1972, the Federal Government became involved in
consumer education. Most junior and senior high schoolsotoday offer
some courses in consumer.economics as part of the home economics
protram or as part of marketing education, business educatiqn, or
social studies. However, these programs are funded by a much larger
percentage of state and local funds than Federal funds. The challenge
today is to get consumer information to the people who need it the
most, including those who are disadvantaged or illiterate. Efforts
should be made to use television, outreach programs, newspapers, and
basic education courses as vehicles to bring consumer education to a
larger proportion of the population, especially to those who need it
the:most. Officials at the national level encourage activities to
support strong private and voluntary activity and partnerships for
consumer education. (KC)
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IT IS A PLEASURE FOR ME TO ADDRESS THE FORUWAS-WE KICK

OFF NATIONAL CONSUMERS' WEEK '85. 1 PARTICULARLY WANT

TO THANK VIRGINIA KNAUER FOR GIVING'ME THIS OPPORTUNITY

TO SHARE SOME OF MY THOUGHTS ON CONSUMER EDUCATION FROM

XTHE GOVERNMENT PERSPECTIVE AND TO THANK HER FOR HER

EXEMPLARY LEADERSHIP THROUGH THE YEARS THIS IS A MOST

TIMELY TOPIC, WHICH, IN FACT,,RELATES DIRECTLY TO

PRESIDENT REAGAN'S ECONOMIC GOALS AS YOU KNOW,

CONTINUED ECONOMIC REVITILIZATION AND STRENGTHENING

THIS NATION'S CAPACITY TO BECOME MORE PRODUCTIVE AND

COMPETITIVE ARE OF PARAMOUNT IMPORTANCE THIS

ADMINISTRATION. I BELIEVE CONSUMER EDUCATION HAS A

SIGNIFICANT ROLE TO PLAY HERE SINCE-ECONOMIC VITALITY

IS TIED TO A HIGHLY SKILLED AND MOTIVATED WORK FORCE

AND TO INDIVIDUALS AND FAMILIES WHO KNOW HOW TO USE

THEIR RESOURCES WISELY AND EFFECTIVELY.

V

AS AN EDUCATOR, I MUST DEAL FIRST WITH THE QUESTION OF
c'

DEFINITION .JUST WHAT IS CONSUMER EDUCATION? THERE

ARE AS MANY DEFINITIONS OF CONSUMER EDUCATION AS THERE

ARE GROUPS HAVING AN INTEREST IN IT. .IT IS KNOWN BY

MANY DESIGNATIONS:

PERSONAL FINANCE

PERSONAL ECONOMICS
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MONEY MANAGEMENT

MANAGEMENT OF RESOURCES

AND_.THERE ARE, OF COURSE, OTHERS, ALL OF WHICH ARE

CLOSELY RELATED, IF NOT THE SAlt FOR MY-PURPqE HERE,

1 WILL USE THE DEFINITION FROM THE DICTIONARY OF

EDUCATION:

" CONSUMER EDUCATION IS A STUDY OF INTELLIGENT AND

\EFFECTIVE METHOIS OF BUYING AND USING GOODS AND

SERVICES, COMPE ENT MONEY MANAGEMENT 'AND THE

RELATIONSHIP F THE CONSUMER TO.:PH4,,EpOYOMY, THE
: .

WORKPLACE AWb THE HOME ".

ON A BROADER LEVEL 1 SEE CONSUMER EDUCATION AS

INCORPORATING TWO BASIC CONCEPTS THE "CONSUMER" WHO

IS THE INDIVIDUAL AND "EDUCATION" WHICH IS EDUCATION IN

ITS PUREST FORM, THAT IS "INFORMATION."

AN IMPORTANT ROLE OF GOVERNMENT IS PROVIDING THE

INDIVIDUAL WITH INFORMATION SO THAT THE INDIVIDUAL CAN

EXERCISE THE OPTION OF CHOICE PROVIDED BY OUR SYSTEM OF

GOVERNMENT. PEOPLE WILL THEN KNOW WHAT TO LOOK FOR WHEN

READING FOOD LABELS, IN LEARNING HOW TO COPE WITH

MEDICAL COSTS, OR IN ASSESSING THE COST OF OWNING ND

OPERATING AN AUTOMOBILE.
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ON THE FEDERAL LEVEL, CONSUMER EDUCATION CUTS ACROSS

ALL DEPARTMENTAL AND AGENCY LINES. AS AN EXAMPLE OF

INTERAGENCY COMMUNICATIONS, MY'OVICE, IN COOPERATION

WITH TERRY SCANLON OF THE CONSUMER PROTECTION SAFETY

BOARD, IS SEEKING TO FIND CHANNELS THROUGH WHICH TO

DISSEMINATE INFORMATION ON CHOOSING SAFE TOYS FOR

CHILDREN.

THE CONSUMER INFORMATION CENTER OF THE GENERAL SERVICES

ADMINISTRATION DISTRIBUTES A CATALOGUE OF10VER

PUBLICATIONS ON TOPICS OF INTEREST TO CONS'UMERS THE

PUBLICATIONS ARE WRITTEN BY OVER 35 PARTICIPATING

:-FEDERAL OFFICES, INCLUDING THE DEPARTMENT'OF EbUeATIO,N

AS A RESULT OF THE EDUCATION ACT OF 1972, THE FEDERAL

GOVERNMENT BECAME INVOLVED I.N CONSUMER EDUCATION. THE

OFFICE OF CONSUMER EDUCATION WAS RESPONSIBLE FOR

MAKING GRANTS TO, AND CONTRACTS WITH:

INSTITUTIONS OF HIGHER EDUCATION;

STATE AND LOCAL EDUCATION AGENCIES; AND

OTHER NONPROFIT PUBLIC AND PRIVATE AGENCIES,

ORGANIZATIONS, AND INSTITUTIONS
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THESE GRANTS AND CONTRACTS WERE TO

DEVELOP CURRICULUM;

0

DISSEMINATE INFORMATION RELATING TO THE

CURRICULUM; AND

CONDUCT PRtSERVICE AND INSERVICE TRAINING

PROJECTS FOR EDUCATIONAL PERSONNEL TO TEACH

CONSUMER EDUCATION.

THE EDUCATION CONSOLIDATION ACT TRANSFERRED THE PROGRAM.

TO BLOCK GRANTS FOR FUNDS TO RE DIURPBUTED DIRECTLY TO

THE SUTES THE TATES NOW DETERMINE HOW THESE DOLLARS

ARE SPENT AND SIMPLY REPORT THESE EXPENDITURES TO THE

OFFICE OF ELEMENTARY AND SECONDARY-EDUCATION. .THOSE OF

YOU WHO ARE STATE ADVOCATES, PLEASE TAKE NOTE!

TODAY, NEARLY 75% OF THE APPROXIMATELY 10 MILLLION

YOUTHS AND ADULTS PARTICIPATING IN SECONDARY VOCATIONAL

EDUCATION ARE RECEIVING SOME FORA OF CONSUMER EDUCATION

AS DEVELOPED AND'1MPLEMENTED THROUGH FEDERALLY FUNDED

PROGRAMS. THESE PROGRAMS. ARE PRESENTLY SUkPORTED BY

$31.6 MILLION OF FEDERAL FUNDS EACH YEAR,FOR SCHOOL

YEARS 1982 -1986. OF ALL JUNIOR AND SENIOR HIGH

SCHOOLS, 97% OFFER ONE OR MORE SPECIALIZED,,CONSUMER

PROGRAMS IN HOME ECONOMICS COURSES, AND MORE THAN

5
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THREEFOURTHS OF THE SENI.OR HIGH SCHOOLS REPORT THAT

THEY OFFER SOME COURSES' TREATING CONSUMER EDUCATION IN
'

MARKETING EDUCATION, BUSINESS EDUCATION, AND SOCIAL
ti.

STUDIES.

HE DEPARTMENT 'OF EDUCATION'S CURRENT INVOLVEMENTS IN

CONSUMER EDUCATION IS D2LINEATED IN THE KEW CARL D.

PERKINS VOCATIONAL EDUCATION ACT OF 1984 THIS ACT

PROVIDES FOR FINANCIAL SUPPORT FOB CONSUMER AND

HOMEMAKER EDUCATION PROGRAMS IN THE STATES. THE
.

V"

r.

..

e

STATES, HOWEVER, DETERMINE WHAT-THESE PROGRAMS ARE,

WITH THE STIPULATION THAT AT LEAST ONE THIRD OF FEDERAL
k

FUNDS FOR THIS PURPOSE BE USED FOR PERSONS IN

ECONOMICALLY DEPRESSED AREAS OR AREAS WITH HIGH RATES ,

OF UNEMPLOYMENT TO ASSIST CONSUMERS TO IMPROVE THEIR

HOME ENVIRONMENTS AND QUALITY Of LIFE.

IN FY 1982 (1981-82) OUTLAYS FOR CONSUMERAND HOMEMAKER

EDUCATION WERE:

TOTAL

FEDERAL

STATE/LOCAL

$559,034,000

31,600,000

527,1434,000

'FEDERAL-. NONFEDERAL RATIO 1 TO 16.6

6 7



R 20.- 25u% GOES TO'CONSUMER EDUCATION FOR

.CURRICULUM DEVELOPMENT, TEACHER TRAINING, PROGRAM

IMPROVEMENT, ETC. AND AMOUNTS TO

,TOTAL

FEDERAL

STATE/LOCAL

$111,806,800-

6,320,000

105,486,800
'a

a

THESE STATI$T1CS SHOW THAT CONSUMER EDUCATION IS FUNDED
...

PRIMARILY -BY STATE Ap LOCAL MONIES.

SOME INTERtSTING HIGHLIGHTS OF PROGRAMS FUNDED 'BY PAST

AND CURRENT LEGISLATION INCLUDE:

IN THE PAST 4 YEARS WE ESTIMATE THAT OVER-70% OF

SCHOOLS INCLUPU THE RELATIONSHIP OF THE CONSUMER TO

THE ECONOMY IN THEIR CURRICULUMS.

IN MANY STATES, PROGRAMS ARE DESIGNED TO REACH

OUT INTO 'THE COMMUNITY TO ASSIST OLDER CITIZENS. THESE

CONSUMER EDUCATION PROGRAMS MAY INCLUDE SETTINGUP A

BOOTH IN A BUSY SHOPPING CENTER OR HOUSING COMPLEX,

COLLECTING CONSUMER CONCtRNS'AND QUESTIONS, AND THEN

ANALYZING THESE CONCERNS AND QUESTIONS IN CLASSES-

7 8
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ANSWERS alb SVGGESTIONS ARE DISSEMINATED TO THt PUBLIC

VIA MAIL OR TELEPHONE.

t
MANY COMMUNITIES ACROSS THE US HAVE DEVELOPED

CONSUMER EDUCATION RESOURCE LIBRARIES WHICH MAY BE
,

LOCATED IN A SCHOOL SETTING, A PUBLIC HOUSING UNIT) ORA

A MOBILE INSTRUCTIONAL LABORATORYTO WHICH TEACHERS,/
YOUTH AND ADULT& ALL HAVE ACCESS. ALSO, SOME STATES .

HAVE ESTABLISHED STATEWIDE RESOURCE CENTERS FOR

CONSUMER EDUCATION SERVICES 4 .

IN OREGON, PORTLAND COMMUNITY COLLEGE OFFERED

EXTENSION COURSES IN CONSUMER EDUCATION AND LIFE

SKILLS TO 1,70Y FAMILIES IN RURAL FARMING COMMUNITIES,

ISOLATED MOUNTAIN TOWNS, AND 50 MIGRANT LABOR CAMES,

PARTICIPANTS LEARNED HOW TO USE MONEY WISELY, USE

ENERGY EFFICIENTLY, USE FOOD STAMPS EFFECTIVELY, READ

AND UNDERSTAND CONTRACTS, AND APPLY FOR JOBS IN

DIFEERENT-WAYS.-

THE OFFICE OF VOCATIONAL AND ADULT EDUCATION IS

PROUD OF THESE ACCOMPLISHMENTS, BUT AS YOU KNOW, THE

ISSUES OF CONSUMER EDUCATION ARE MUCHtBROADER CONSUMER

EDUCATION SHOULD ALSO BE INCORPORATED EQUALLY INTO

ACADEMIC AND VOCATIONAL COURSES, INTO BUSINESS AND

AGRICULTURE, AS WELL AS SOCIAL STUDIES AND MATH.
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IN TERMS, OF EDUCATION,'THE FEDERA. GOVERNMENT'S ROLE-IS

CERTAINLY NOT TO MANDATE WHAT WILL BE TAUGHT

CONSUMER EDUCAILOW, BUT tO SERVE kCATALYTIC ROLETO

HEIGHTEN AWARENESS, TO IDENTIFY EXEMPLARY PROGRAMS/ TO
r

GATHER RATA, ANDTO DISSEMINATE INFORMATION SO THAT

STATES AND LOCAL ENTITIES CAN SERVE THE BPECIFIC NEEDS-

OF THEIR POPULAJI;NS.THC.FEDERAL GOVERNMENT-IS THE

JUNIOR PARTNER: ONLY 8% OF "FUNDING FOR VOCATION-

EDUCATION COMES FROM THE.FEDERAL GOVERNMENT, WHEREAS,,

92% COMES FROM STATE AND LOCAL SOURCES.

WE NEED AN INFORMED PUBLIC., 'YET, THE MAJOR CHALLENGE

FACING CONSUMER XDUCATION IS GETTING THE NECESSARY

INFORMATION TO THE POPULATIONS WHO NEED IT SINCE,WE

MUST BRING THE INFORMATION TO THE. GRASSROOTS- LEVEL, THE

STATE AND LOCAL GOVERNMENTS CAN AND SHOULD PLAY,A VERY

KEY ROLE. THE AGENCIES WHO SERVE THE LARGEST PORTION

OF-THE-PUBLIC NEED TO IDENTIFY EFFECTIVE METHODS OF

COMMUNICATING WITH THE POPULATIONS4THEY SERVE. THE

4PC

.AGENCIES MUST EXAMINE THE NEEDS AND CRE TE AN

APPROPRIATE SYSTEM TO CONVEY THE INFOR ATION THIS IS

A CHALLENGE OF COMMUNICATION. "'it`

MENTIONED THE HELPFUL PUBLICATIONS AVAILABLE THROUGH

THE CONSUMER INFORMATION CENTER. BUT CONSIDER THESE

QUESTIONS: HOW ARE THE BROCHURES DISSEMINATED? DO

PEOPLE WHO NEED THE INFORMATION RECEIVE THEM? DO THEY

10
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READ THEM OR CAN THEY READ THEM ?' IF WE PUBLISH A-LIST

OF AVAILABLE BROCHURES, WILL 'THEY BE ORDERED? IS THE

COST A PROBLEM? IF. WE HAVE FOREIGNBORN LIMITED

ENGLISH SPEAKING POPULATIONS IN A PARTICULAR STATE OR"

CITY, DO'WE PROVIDE CONSUMER INFORMATION IN THEIR

NATIVE LANGUAGES? VERY OFTEN THE INDIVIDUALS WHO NEED

THE INFORMATION ARE NOT AWARE THAT IT EXISTS AgD DO NOT

SEEK THE ASSISTANCE AVAI,LABLE TO THEM.

THESE QUESTIONS NEED TO BE EXAMINED FROM A REALISTIC

STANDPOINT. LEIfs' ALSO THINK'ABOUT USING NEWSPAPERS

AS A METHOD OF CONVEYING INFORMATION. WHO READS

NEWSPAPERS? IF THEY ARE READ, WHAT CONTENT IS SELECTED

fOA READING? AND HOW MANY FUNCTIONAL ILLITERATES ARE

THERE WHO CANNOT COMPREHEND AT ALL?

c

ONE ENTITY WHICH TOUCHES A LARGE SEGMENT OF THE

POPULATION IS. THE PUBLIC(SCHOOL. MANY SCHOOLS_ OFFER

COURSES IN CONSUMER EDUCATION. HOWEVER, WItH A SHIFT IN

EMPHASIS TO THE °BASICS" IN EDUCATION, ALONG WITH

BUDGET CUTS, THESE COURSE3 ARE litING SCRUTINIZED VERY

CAREFULLY I PROPOSE THAT TEACHING UNITS UN CONSUMER

EDUCATION IN ALL COURSES IS A VERY VIABLE OPTION. THE

EXISTING COURSE CONTENT CAN EASILY BE ADJUSTED TO

INCLUDE PERTINENT INFORMATION FOR CONSUMER USE. ONE

COMMON ACTIVITY NOW USED IN SOME SCHOOLS IS THE USE OF

NEWSPAPERS AS A TEACHING TOOL. THE PURPOSE OF THIS

'P'
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ACTIVITY CAN BE TWA-FOLD UNE,..TO ENCOURAGE ARCIAUER

USE OF-THE NEWSPAPER AND DEVELOP A BETTER UNDERSTANDING

OF THE IMI/OrRTANCE OF READING IT, AND THE SECOND, TO 4-4

A

IMPROVE, READING SKILLS. At 1-11,E SAMEtTIME, WE CAN.
. .../ :

PROMOTECONSIMER INFORMATION FOUND, IN NEWSPAPERS WHILE. .

ACCOMPLISWING'THE OTHER TWO 'PURPOSES. MATHEMATICS

COURSES CAN EMPHASIZE CONSUMER MATH LN CALCULATING

COSS OF VARIOUS PRODUCTS. VIRTUALLY ALL EDUCATIONAL.
I-

PROGRAMS CAN OFFER SOME FORM OF, CONSUMER INFORMATION

AGAIN, I PROPOSE THAT IT IS NOT THE RESPONSIBILITY or

ANY ONE SINGLE GROUP TO EDUCATE CONSUMERS, BUT RATHER A

. COMBINE% RESPONSIBILITY OF 'ALL PUBLIC- AGENCIES. A

VIASI4E METHOD FOli COMMUNICATING WITH THE PUBLIC COULD

BE THROUGH PARTNERSHIPS AMONJ3 BUSINESS, INDUSTRY,

' LABOR, AND EDUCATION AS YOU KNOW, PRESIDENT REAGAN HAS.

EMPHASIZED PARTNERSHIPS WITH THE PRIVATE SECTOR.

AGENCIES CAN IDENTIFY NETWORKS OR GROUPS IN THEIR

RESPECTIVE LOCATIONS AND OFFER ASSISTANCE IN PROVIDING

INFORMATION TO THEIR MEMBERSHIPS. INTERAGENCY

AGREEMENTS COULD BE MADE TO PROVIDE AN EXCHANGE OF

CONSUMER INFORMATION.

SINCE TELEVISION HAS BECOME SUCH AN IMPORTANT MEDIUM.

GOVERNMENT AT ALL LEVELS SHOULD BETTER UTILIZE'

EDUCATIONAL TV, VIDEO TAPES, INFORMATION VANS AND

PUBLIC SERVICE ANNOUNCEMENTS TO CONVEY. OUR MESSAGE.
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CONSUMER EDUCATION IS A-UNIQUE DISCIPLINE- CONSUMER

EDUCATION REQUIRES CRITICAL THINKING ALTHOUGH IT IS

A NEW,CONCEPT, TODAY IT IS AN EXTREMELY IMPORTANT'
.

I

EDUCATIONAL ACTIVITY! You AS ADVOCATES HAVE BEEN

WORKING' ON DEVELOPINGTINp pF,EDKA,TJON,FOR,MANY
"

YEARS, AND YOU WILL' tO.NT/NUt TONDO' §0,! iRE.GAKDEESS OF

WHAT FEDERAL, STATE, OR LOCAL GOVERNMENT DOES

WE AT THE NATIONAL LEVEL ENCOURAGE YOUR ACTIVITIES; WE

SUPPORT STRONG PRIVATE AND VOLUNTARY ACTIVITY AND

PARTNERSHIPS' FOR CONSUMER EDUCATION OUR SOCIETY IS

MOST CONCUNED WITH.THE RIGHTS OF THE INDIVIDUAL, AND

WEOBELIEVE THAT THROUGH EDUCATION, EACH INDIVIDUAL IS

BETTER PREPARED TO TAKE RESPONSIBILITY FOR HIS OR HER

ELL-BEING THIS IS MORE APT TO HAPPEN WITH A SOLID

FOUNDATION IN,CONSUMER EDUCATION.
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